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The Insight Impact Award Final 2026
RAF Club, Piccadilly, London
17th June 2026:– 09:30 – 15:30 hours
Agenda

09:30		Arrival: Tea and Coffee  
INTRODUCTIONS

10:00		Welcome
		Tom Kerr, Aura
		
10:05 		TRINITY MCQUEEN  
Insight Impact Award Sponsor 
Laura Morris, Director + Head of Brand Research, Trinity McQueen

10:10		VOX POPS INTERNATIONAL
Insight Impact Award Filmography
		Diane Earnshaw, Founder and Managing Director, Vox Pops International
SECTION 1

10:15 		Boots Opticians & Trinity McQueen
Insight through a different lens
Layla Pearson, Marketing & Planning Manager, Boots Opticians
Rob Nicolson, Research Director, Trinity McQueen 

10:45		Charlton Athletic Football Club & STRAT7/Jigsaw
How true fan insight drove the highest first day Season Ticket sales in 10 years for Charlton Athletic
Chris Samson, Head of Marketing, Charlton Athletic Football Club
Alex Johnston, Head of Commercial Development, STRAT7/Jigsaw

11:15		Tea and Coffee

11:50	SECTION 2



		
SECTION 2

11:50		L&G
From Uncertainty to Action: Turning Retirement Insight into Real-World Impact
Jemma Phelps, Research and Insights Manager, L&G 
Jana Parsk, Digital Product Owner, L&G

12:20		Perrigo and Acacia Avenue
		Let’s talk about sex!
		Jen Armond, Global Insight and Analytics Manager, Women’s Health, Perrigo
		Caroline Whitehill, Co-Founder and Strategist, Acacia Avenue

12:50	Lunch: Churchill Bar		
SECTION 3

14:00		Introduction to the afternoon
		Tom Kerr, Aura

14:10		Samworth Brothers
		Using Demand Moments to Focus Innovation
		Katherine Hardwick, Group Insight Director, Samworth Brothers
		Jessica Wing, Group Insight Manager, Samworth Brothers

14:40		Zurich Insurance & STRAT7
From Insight to Income: How Customer Understanding Became Zurich’s Growth Engine
Clairy Moraitou, Group Head of Customer, Market and Brand Insights, Zurich Insurance
Baber Ahmed, Director, STRAT7 Incite
		
15:10		Wrap Up

15:15 		Close
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