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AI at Work
RAF Club, Piccadilly, London
5th November 2026:– 09:30 – 15:30 hours
Agenda

09:30		Arrival: Tea and Coffee  

10:00		Welcome
		Tom Kerr, Aura		
SECTION 1

10:05		Aura AI Special Interest Group (SIG) Update
		Irene Grovenstein, Aura
 
10:10 		Sage & Electric Twin
Enhancing insights through the use of AI and synthetic data
Robin Queripel, Global Senior Insight Manager, Sage
Leanne Tomasevic, Partnerships and Strategy, Electric Twin
Understand the journey Sage has been on over the past 2.5 years using AI and synthetic data - and how the use of digital twins has helped us move to the next stage in our journey. What have we done, what have we learnt & what value has it brought to the business - whilst still recognising the important role 'human insights' must play as part of the wider research toolkit.

10:40		Leeds Building Society & Verve
AI-Powered Communications: Testing at Scale
Steven Darby,  Customer Research Manager, LBS
Kylie Fitzpatrick, Business Director, Verve 
Leeds Building Society partnered with Verve to build a AI-powered testing tools - covering cognitive load, clarity, compliance, and emotional impact - that let it evaluate all customer communications including for those in finically vulnerable circumstances, enhancing the existing testing approaches with significantly increased capacity. Within two months the approach scaled dramatically without sacrificing rigour, producing clearer, better-evidenced comms for all members not just those in vulnerable circumstances, and is now expanding to wider LBS communication channels and content.

11:10		Tea and Coffee
SECTION 2

11:30		Kindling Strategy & Leo Burnett
AI Emotion Analytics: Keeping Human Emotion at the Centre of Insight
Jon Cohen, Founder and Managing Director, Kindling Strategy/EVA 
Saul Cohen, Co-Founder and Head of Product, Kindling EVA
Amelia Redding, Strategy Partner, Leo Burnett
Emotion drives behaviour. Decades of research show that people make emotional, often irrational decisions, yet much of AI in insight is focused on generating, automating and simplifying … the emotion is being lost. This 
inspirational, uplifting, and future-facing session explores a new frontier: how AI can deepen, rather than reduce, our understanding of human emotion. Jon Cohen and Saul Cohen will explore the complexity of human response and what this means for the future of AI, while Amelia Redding brings the creative perspective.  Jon and Saul will show how analysis of 1,400+ videos across the UK, France and Italy revealed the breadth and nuance of emotional response, and how that understanding can inspire ideas, products and experiences.

12:00		Insight Consultants Group (ICG)
		How AI is impacting on the independent researcher community
		Tom Woodnutt, Founder, Feeling Mutual
		Aakanksha Haran, Director, Smart Moves Ventures
Find out where client-side researchers really stand on AI; benchmarked against
independent practitioners navigating the same disruption.  The ICG (Independent Consultants Group) has run three waves of AI attitudes research with its members over the last 18 months). Tom and Aakanksha will present the findings to AURA and invite members to complete a short survey before the session, so results can be compared and revealed in real-time covering the questions that matter most: the future of expert human research in an AI-enabled world, pressure on costs and timelines, and how far you trust AI with sensitive data and delivering sufficient validity and nuance to make authentic impact in client side organisations. The session will include a summary of the data (both Indies and Client-side researchers) and an interactive discussion with attendees to explore feelings and views across the group.

12:30		Virgin Media O2 & Radius
		Leading Change, staying ahead of AI alternatives
		Jack Austin, Insight Lead, Virgin Media O2
		Ben Steer, Client Director, Radius
As an insight team, we’re used to spotlighting the voice of the consumer and fostering empathy with our customers, their challenges and where our brand fits within their lives. This exercise reversed roles to put us in this position, to consider what our colleagues needed to achieve, the progress they are looking to make in their roles and where we play a role. Here’s how we used Jobs to Be Done to reframe the Insight function and remain relevant.

13:00		Lunch: Churchill Bar	
SECTION 3

14:00		Introduction to the afternoon
		Tom Kerr, Aura

14:05	Buzzback 
Interactive session:  Beyond What People Say: The Power of Integrating Primary Research, Analytics and AI
	Laura Mucho, Executive Director, Europe
	Richard Page, Analytics Director
	Jenny Lindsay, Senior Director, Global Growth (Europe)
This interactive session challenges us to find new ways to elevate insights - by integrating primary research with data analytics and AI. We'll focus on unlocking value by incorporating 'everyday' digital behavioural data, thinking differently about social listening, and exploring how AI can help. To set the scene, we'll share case studies including a digitally-enriched segmentation and a GLP-1 patient experience study that layered primary quant, social analytics and search. Delegates will then work in small groups, to reimagine approaches to familiar insights challenges.	

15:30		Wrap Up and Close
AI: Success Stories from the Front Line
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