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Welcome and Opening Remarks /The Auditorium

Joseph Askham, Head of Legal, Risk and Compliance, Thredd/Chair, Payments
Innovation Forum (PIF), David Walsh, VP Original Content EMEA, BHN/Vice
Chair, PIF, and Diane Brocklebank, Executive Director, PIF

Keynote /Making payments accessible for all
Jason Field, Vice President, Account Management, Mastercard

Presentation /Crossing the rails to enable customer choice
Paul Wickers, CEO & Founder, Huggg

Presentation /Empowering choice
Simon Thomas, Senior Product Manager, allpay

Presentation /Supporting the vulnerable: How you can make an impact
whilst growing your business
Amber Sutherland, UK & Ireland Lead, Visa Government Solutions

Panel /How to future-proof disbursements and get more value for the public
purse

Paul Wickers, CEO & Founder, Huggg, Simon Thomas, Senior Product Manager,
allpay, Amber Sutherland, UK & Ireland Lead, Visa Government Solutions, and
Jim Leroux, CEO, Pin4. Moderated by David Walsh, VP Original Content EMEA,
BHN/Vice Chair, PIF

Networking Break / The Atrium

Panel/ Disability Inclusion as the next frontier in payments

Introduced and moderated by Joanne Dewar, Project Lead at Project Nemo
with Mary Elliott, Management Partner, Fox Williams and Associate Trustee of
the RNIB, Claire Maillet, Counter-fraud expert, Founder & Director of STUC
(Stammerers Through University Consultancy), and Darren Deal, SVP, Fintech,
Government and Digital Partnerships, UK&I, Mastercard

Presentation / Managing spending by, and on behalf of, vulnerable adults
Tom Bishop, Chief Commercial Officer, Cleva

Presentation / Cash as a basic means of payment and its place in an ever
more digital world

Robert Albrecht, Director Strategic Partnerships and Business Development,
Paysafe

Networking Lunch / The Atrium
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Afternoon

Presentation /Elevating customer engagement: Unveiling the power of
messaging in payments

Filippo Percario, Director of Global Partnerships at Mitto and Sanjay Kupae,
Head of Strategic Alliances at MoEngage

Panel /Navigating the evolving landscape of customer engagement with
generative Al

Emily Campbell-Ratcliffe, Head of Al Assurance, Responsible Technology
Adoption Unit/Department for Science, Innovation & Technology, Boris
Diakonov, Co-CEO, ANNA Money, Filippo Percario, Director of Global
Partnerships at Mitto and Sanjay Kupae, Head of Strategic Alliances at
MoEngage

Moderated by Siobhan Moore, Partner, Keystone Law/Board Member, PIF

Networking Break /The Atrium

Presentation /A step change in CNP fraud prevention
Ben Jordan, CEO, Safecypher

Presentation /Let’s outsmart APP fraud
Ramez Hanafi, Head of Digital Products & Solutions, UK&l, Visa

Panel /What does a game-changing fraud response look like?

Anthony Gudgeon, Head of Fraud Operations, Thredd, Victoria Preece, Director
of Governance, allpay, Richard Luff, Vice President, Financial Crime Solutions,
Mastercard, Ben Jordan, CEO, Safecypher and Ramez Hanafi, Head of Digital
Products & Solutions, UK&I, Visa. Moderated by Chris Ellis, Director, Bowsprit
International/Board Member, PIF

Presentation /Challenges facing SME onboarding across sectors
Nehme Abouzeid, CTO and Founder, AKcess

Panel/Innovate to accelerate: How fintech can supercharge small business
growth and boost local economies

Kieron James, CEO & Co-Founder, Wonderful Payments, Mike Peplow, CEO,
Pozitive Payments, and Nehme Abouzeid, CTO and Founder, AKcess
Moderated by Mark Beresford, Director, Edgar, Dunn & Company

Closing Remarks

PIF Spring Social 2024 /Networking Drinks Reception in The Members’ Room
sponsored by Discover Global Network
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Thank you to our sponsors

DISC®VER

Global Network

Discover® Global Network, the global payments brand of Discover Financial Services, processes millions of cardholder transactions each day.
With industry expertise, innovative technology and a closed-loop infrastructure, Discover Global Network provides effective, customized
solutions that evolve as needs change. Discover Global Network has alliances with 25+ payment networks around the world, and is led by
three Discover businesses: Discover Network, with millions of retail and cash access locations; PULSE®, one of the leading ATM/debit
networks in the U.S.; and Diners Club International®, a global payments network with acceptance in more than 200 countries and territories.
For more information visit www.discoverglobalnetwork.com

mitto

Mitto is a leading global provider of advanced communication solutions including SMS, Voice, WhatsApp, Viber and more. Businesses
leverage Mitto’s omnichannel platform and worldwide connectivity to reach and engage customers on their mobile devices - through the
channels they prefer. Backed by Al-driven insights designed to optimize security and message delivery, Mitto’s robust platform enables
seamless, secure and highly personalized communication experiences. By leveraging Mitto's reliable, scalable infrastructure, businesses can
ensure compliance with global regulations while building innovative communication strategies and customer experiences. Whether it's
transaction alerts, fraud prevention notifications, marketing promotions, or customer support, Mitto provides the tools and expertise today’s
industry leaders need to build trust and loyalty in a competitive digital landscape. Transform your customer communications and go beyond

with Mitto.
Learn more at www.mitto.ch

moengage

MoEngage® is an insights-led customer engagement platform trusted by over 1,200 global brands, including Nestlé, Deutsche Telekom,
Unilever, Sweatcoin, Ally Financial, McAfee, Flipkart, Domino’s and OYO. MoEngage enables marketers and product owners to understand
customer behaviour and engage them across web, mobile, email, social, and messaging channels - SMS, WhatsApp, etc. Consumer brands in
35 countries use MoEngage to power digital experiences for 1 billion monthly customers. With offices in 13 countries, MoEngage is backed by
Goldman Sachs Asset Management, B Capital, Steadview Capital, Multiples Private Equity, Eight Roads, F-Prime Capital, Matrix Partners,
Ventureast, and Helion Ventures. MoEngage was named a Strong Performer in The Forrester Wave™ 2023 reports and the Leader in the IDC
MarketScape: Worldwide Omni-Channel Marketing Platforms for B2C Enterprises 2023.

Learn more at www.moengage.com

VISA

Visa (NYSE: V) is a world leader in digital payments, facilitating transactions between consumers, merchants, financial institutions and
government entities across more than 200 countries and territories. Their mission is to connect the world through the most innovative,
convenient, reliable and secure payments network, enabling individuals, businesses and economies to thrive. They believe that economies
that include everyone everywhere, uplift everyone everywhere and see access as foundational to the future of money movement.

Learn more at www.Visa.co.uk
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